ONH MLy
oW Y e
<o

A& BUEM

ERATISLAVA UNIVERSITY OF ECONOMICS AND MANAGENENT

Opportunities for ])Enterprlse Value

: @ .
o b
Svitlana LABUNSKA Lidiia BEZKOROVAINA Lubica FILIPOVA ,
DrSc in Economics, Professor, Department of PhD in Economics, Associate Professor, Mgr.PhD. in Economics,
Accounting and Business Consulting, Simon Department of Accounting and Business Department of Management and
Kuznets Kharkiv National University of Consulting, Simon Kuznets Kharkiv Marketing, Bratislava University of
Economics, National University of Economics Economics and Management,

Kharkiv, Ukraine Kharkiv, Ukraine Bratislava, Slovak Republic



=100

Index of Intangible Investment,
2010

Comparative Dynamics of Tangible and Intangible Investment

Selected Economies, 2010-2025 (2010 = 100)

Fig. 1. Intangible Investment Fig. 2. Tangible Investment
300 g
E 2500
el P
?
1000 28 1500
21
" 22 100
008 2010 012 2064 016 018 200 02 24 2% R
e Sy
% 2008 2010 2012 2004 2016 2018 2020 2022 2024 2006
- Year
=—E02 United States
4= United Kingdom == Japan =02 United States === United Kingdom === Japan

Source: Authors' calculationsbased on WIPO and LuissBusiness School, Global INTAN-Invest Database (2026).



Global Trends in Tangible and
Intangible Asset Investment

. . . Tangible and Intangible Investment in Selected
Intang'ble investment has grown three times Economies, Latest Available Year (USD billion)

faster than tangible investment since 2008
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Al Automates
Accounting Tasks
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m Higher Efficiency
Automate repetitive tasks

and save valuable time

Data Entry
Automation
Extracts and records
data accurately

Invoice Processing
Reads, validates and
records invoices

Bank Reconciliation

Matches transactions
in seconds

Expense Management
Captures, categorizes
and tracks expenses

Compliance & Tax
Ensures accuracy and
regulatcry compliance
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Research Problem
The growing importance of intangible resources and the increasing
adoption of Al are transforming enterprise value creation processes,
highlighting challenges in the identification, valuation, and accounting
recognition of new intangible assets.
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Powerful Insights

Real-time Analytics

Get real-time insights
into your finances

Predictive Forecasting
Al predicts trends and
future outcomes

Anomaly Detection
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transactions instantly
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Research Aim and Hypotheses

Research Aim

To assess the relationship between changes in the global value of intangible assets and
economic growth, and to develop conceptual approaches to the identification and
accounting recognition of intangible assets in the context of the increasing adoption of
artificial intelligence.

Research Hypotheses

H1. Growth in the global value of intangible assets is positively associated with
changes in global GDP.

H2. Artificial intelligence can function as a generative intangible asset, creating new
intangible assets and resources whose contribution to enterprise value can be
assessed through financial and management accounting.

Research Methods

*Comparative and trend analysis of tangible and intangible investment.

*Correlation and regression analysis of the relationship between global intangible
asset value and global GDP dynamics, incorporating a two-year lag.

Critical analysis of IAS 38 and approaches to the identification, valuation, and
accounting recognition of intangible assets.

*Conceptual modeling of an accounting and analytical framework for assessing Al's
contribution to enterprise value creation.




Global Intangible Asset Value and Economic Growth:
Two-Year-Lag Regression Analysis

20 - Results of the correlation and linear regression analysis
] Y, = 2.7396 + 0.0922X,_, (two-year lag)
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Growth rate of global intangible asset value (two-year lag), %

6 Statistical limitations

o The relationship is significant at the 10%

G Moderate positive association 0 Limited explanatory power
level (p = 0.080), but not at the 5% level.

r = (.483 indicates a moderate . R2 = (.233: changes in the p o The two-year lag is theoretically justified,

ositive relationship between : : but its optimality requires further
P P global intangible asset value e e

the growth of global intangible explain 23.3% of the variation o The results provide limited empirical
asset value and global GDP in global GDP growth. evidence of a positive relationship between

rowth (with a two-year lag). the dynamics of global intangible asset value
8 ( J ? and global GDP growth with a two-year lag,

leaving the question of causality open.




Index, 2001 = 100

Annual growth, %

Global Intangible Asset Value and Intangible Investment:
Dynamics and Growth
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The Generative Role of Artificial Intelligence in Creating Enterprise Value

1. Enterprise 2. Use of 3. New intellectual 4, Faster and more effective 5. Creation of
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Key challenges in recognising Al-generated
intangible assets

Definition of generative assets Recognition under IAS 38

The results of using Al are recognised as intangible assets if they:

ive ¢ are new or significantly ST o entifying Al-generated results.
Generative assets are new or significant] ot Mot (ssbeciblaor e i anmatusl 1 Identifying Al-generated resul
enhanced intellectual results created (generated) B e L A L A L SO et e
G O other legal rights); 2 Establishing control over generated results.

through the use of artificial intelligence
technologies (in particular, generative models) 2 arecontrolled by the enterprise; 3 Demonstrating the probability of obtaining future

O R g W TN 5 P afida .8 . — economic benefits,
that are capable of delivering economic benefits 3 itis probable that future cconomic benefits will flow
to the enterprise and can be identified, controlled to the enterprise; 4 Reliable measurement (initial and fair value).
and, where applicable, recognised as intangible , : P :
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Conceptual Model of Accounting and Analytical Support for the Management

of Intangible Resources of an Enterprise Created Using Al

Al as a Source of New Intangible Resources
Technologies, data, algorithms and human expertise that enable the creation of new knowledge,
content, solutions and business value

v

Creation of New Intangible Resources through the Use of Al

Ideas, models, datasets, software solutions, content, process innovations
and other results of intellectual activities
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Increase in the Enterprise’s Intangible Value
The cumulative effect of recognized intangible assets and unrecognized intangible value,
including the formation of internally generated goodwill and intellectual capital
Preparation of an Integrated Management Report
Combining financial and non-financial information on changes in the enterprise’s intangible value
v

Development of the Accounting and Analytical Support System
Formation of methodological approaches, indicators and tools for managing the results of Al use

P035|b|l!t)v to generate information e Integrated management report 6 I)cvclnpme.m of the accounting
on new intangible resources and analytical support system

Formation of methodological approaches,

I'he report may include data on all Combines financial and non-financial S
: 5 : 3 = — p oo S indicators and tools to evaluate
new intangible resources created using Al information to assess the contribution
R o = % : % : the results of Al use and support
regardless of their recognition as assets. of Al to the creation of enterprise value.

management decisions.




Conclusions

il

In most of the analysed economies, investment in intangible resources
grows faster than investment in tangible assets.

A moderate positive relationship is identified between the dynamics
of the global value of intangible assets and world GDP growth with a two-year lag,
although the empirical evidence for this relationship is limited.

A comparison of the dynamics of the global value of intangible assets and

investment in them reveals a common long-term upward trend, while their annual
growth rates do not show a stable consistency.

The generative role of Al in creating new intangible resources is substantiated,
and an approach is proposed to distinguish the results of its use in accordance
with IAS 38, integrating financial and management accounting to assess their contribution

to enterprise value, in particular through the formation of internally generated goodwill.

Scientific Novel

The scientific novelty lies in substantiating the specific nature of Al as a potential
generative intangible asset capable of creating new intangible resources for the enterprise,
and in developing a conceptual model for the integration of financial and management

accounting to assess the contribution of both recognised and unrecognised results of Al use
to enterprise value creation.
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