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Dynamics of search interest in brands of enterprises in the agricultural sector
of Ukraine, based on Google Trends data
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Internal representation <+ External representation

Internal dissemination of values and
norms

Internal dissemination of values and
norms

A divided culture An interconnected system

Media communications

Transformation of organizational culture into an interconnected system
driven by digital media communications



Digital media and communication tools for developing organizational

culture and corporate image
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Interconnection between digital media and communication

System of digital media and communication tools in @@t
tools and the development of organizational culture and

developing organizational culture and corporate image

corporate image
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Projected outcomes of utilizing digital media and
communication tools in advancing organizational culture

and corporate image

Area of Projected

Expected Outcome

Quantitative indicators of utilizing digital media and
communication tools in advancing organizational culture

and corporate image

Changes
Enhancing team cohesion, reinforcing ) Presence of
Organizational culture corporate identity, and consolidating shared i Instagram, Facebook, | LinkedIn, | YouTube, HR/ESG/Med
vallies amne hevaviems] nomms Enterprise thousand thqusand thousand thousgnd e e
followers likes followers | subscribers the websit
Increasing enterprise attractiveness as an BN
Employer brand employer, elevating workforce loyalty, and
strengthening external employer reputation Kernel 13,0 27,75 24,08 2,58 Yes
Developing a more cohesive and resilient
Corporate image image of the enterprise among consumers, MXTI 20,0 n/a 37,74 8,59 Yes
partners, investors, and society INZ
Mitigating the risk of reputational losses Group 29 29,15 1,28 6,93 Yes
Reputational resilience through internal and external communication
alignment, while enhancing stakeholder trust NIBULON 0,48 15,84 7,37 19.4 Yes
Expanding audience re?ch, intensifying Asta.rta- 324 9.42 412 wa Yes
engagement across social networks, and Kyiv

Digital presence

improving the effectiveness of media
communication

Social responsibility and
ESG image

Strengthening the perception of the
enterprise as a socially responsible and
strategically mature economic entity
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