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Kernel LNZ Group Astarta-Kyiv 
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Dynamics of search interest in brands of enterprises in the agricultural sector 

of Ukraine, based on Google Trends data
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Internal representation External representation 

Internal dissemination of values and 

norms  

 

Internal dissemination of values and 

norms  

 

A divided culture 

 

An interconnected system 

 

Media communications  

 

Transformation of organizational culture into an interconnected system 

driven by digital media communications 
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Digital media and communication tools for developing organizational 

culture and corporate image 

Company
Tools for Internal Value

Communication

Tools for External Image 

Representation
Communication Focus

Kernel

Vision. Mission. Values; 

Business ethics and 

compliance; Team

Media-Centre; Sustainability; 

Facebook, Instagram,

Telegram, LinkedIn, YouTube, 

TikTok, X

Integrating Values, Ethics, 

Team, and an Open Public 

Presence

МХП

MHP4U; Corporate Ethics 

and Compliance; MHP

Standing Together

Media hub; Sustainable 

Development; Facebook, 

Instagram, YouTube,

LinkedIn

Communication of 

Corporate Ethics, HR 

Brand, and Social 

Responsibility

LNZ Group
Job Openings; LNZ Web; 

News

Facebook, Instagram, LinkedIn, 

YouTube;

partner and product platforms

Integrating Employer 

Brand, Digital Services, 

and Market Presence

NIBULON Career; Our culture; ESG
Media; Facebook, Instagram, 

LinkedIn, YouTube; News

Conveying a Culture of 

Responsibility, 

Development, and 

Reputational Openness

Astarta-Kyiv
Career; Trust line; People 

Development Programmes

Sustainability; Development of 

communities; Media; LinkedIn, 

Facebook,

Instagram

Aligning HR Policy, 

Sustainable Development, 

and Public Reputation
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CORPORATE VALUES AND 

BEHAVIORAL NORMS  

Mission 

Values  

Ethical Norms 

Operating  
Principles  

CORPORATE 

WEBSITE  
 

Official 

representation 
of mission and 

values  

Sections on 
ethics, 

corporate 

governance, 
and sustainable 

development  

Shapes the 
official 

corporate 

image  
Serves as a 

primary source 

of trust for 
stakeholders 

SOCIAL 

NETWORKS  

 
Regular and 

dynamic 

dissemination of 
values  

Visualization of 

corporate culture 
through content  

Employee stories, 

achievements, and 
initiatives 

Foster emotional 
connection with 

target audiences 

Enhance brand 
awareness and 

reputation 

INTERNAL 

INFORMATION 

PLATFORMS  
 

Direct transmission 

of values to 
personnel  

Corporate portals, 

HR platforms, 
newsletters 

 Reinforcing 

behavioral norms 
and standards  

Fostering team 

cohesion and 
internal identity  

Ensuring 

communication 
unity across large 

organizational 

structures 

PUBLIC 

COMMUNICATI

ONS  
 

Participation in 

events, forums, 
industry gatherings 

Social, 

environmental, and 
charitable initiatives  

Demonstrate ethical 

norms and 
operational 

principles 

Build trust among 
partners, investors, 

and society  

Consolidate the 
image of a 

responsible and 

transparent business 

PR-MATERIALS 

 

Press releases, 
public statements, 

executive 

interviews  
Announcements of 

milestones and 

initiatives  
Shape the 

enterprise 

reputational 
narrative  

Emphasize social 

responsibility and 

strategic priorities 

COMPREHENSIVE OUTCOME OF 
IMPACT  

INTERNAL IMPACT EXTERNAL IMPACT 

ALIGNED DEVELOPMENT OF ORGANIZATIONAL CULTURE AND 

CORPORATE IMAGE  

System of digital media and communication tools in 

developing organizational culture and corporate image 

Interconnection between digital media and communication 

tools and the development of organizational culture and 

corporate image  

ESSENCE OF ALIGNMENT: Unity between what the enterprise genuinely practices internally and how it is presented to external 

audiences 

 

INTERNAL COMMUNICATIONS 
SYNCHRONIZATION OF 

COMMUNICATION FLOWS 
EXTERNAL COMMUNICATIONS 

Communication of values and 

mission 

Familiarizing employees with 

the mission, values, and enterprise 

principles 

Internal information platforms 

Corporate portal, newsletters, 

HR services, internal news 

Managerial communications 

Feedback, meetings, executive 

messages, policy clarification  

Corporate initiatives and 

development 

Updates on training, projects, 

social programs, employee 

achievements Ethical and 

behavioral norms  

Compliance with rules, safety 

standards, accountability principles 

Alignment of actual practices with 

declared values 

Consistency of messages across 

internal and external channels 

Mission, values, operations, 

reporting, news, sustainable 

development  

Social networks (Instagram, 

Facebook, LinkedIn, YouTube, 

Telegram) 

Regular content regarding 

operations, achievements, initiatives, 

culture 

Video content (YouTube) 

Showcasing expertise, production 

processes, social projects 

Media publications and press 

releases Official statements, executive 

interviews, media coverage 

Reputational messages  

Information on social 

responsibility, ESG, partnerships, 

awards Cultural validation 

Forming the enterprise’s 

corporate image among external 

audiences  

Corporate website 

Mission, values, operations, 

reporting, news, sustainable 

development 

Social networks (Instagram, 

Facebook, LinkedIn, YouTube, 

Telegram) 

Regular content regarding 

operations, achievements, initiatives, 

culture Video content (YouTube) 

Showcasing expertise, 

production processes, social projects 

Media publications and press 

releases  

Official statements, executive 

interviews, media coverage  

Reputational messages 

Information on social responsibility, 

ESG, partnerships, awards 

OUTCOME OF ALIGNED COMMUNICATIONS 
CONSEQUENCES OF COMMUNICATION 

MISALIGNMENT 

Communication of values and mission 

Familiarizing employees with the mission, values, and enterprise 

principles 

Internal information platforms 

Corporate portal, newsletters, HR services, internal news  

Managerial communications 

Feedback, meetings, executive messages, policy clarification  

Corporate initiatives and development  

Updates on training, projects, social programs, employee 

achievements 

Ethical and behavioral norms 

Compliance with rules, safety standards, accountability principles 

Disconnect between word and deed 

Declared values are not substantiated by actual 

practice 

Diminished trust 

Personnel and external audiences perceive messages 

as superficial and unauthentic 

Reputational risks 

Increased probability of criticism, negative 

backlash, and reputational damage 

Weakening of internal identity 

Employees do not identify with the enterprise and its 

values 



Projected outcomes of utilizing digital media and 

communication tools in advancing organizational culture 

and corporate image

Area of Projected 

Changes
Expected Outcome

Organizational culture

Enhancing team cohesion, reinforcing 

corporate identity, and consolidating shared 

values and behavioral norms

Employer brand

Increasing enterprise attractiveness as an 

employer, elevating workforce loyalty, and 

strengthening external employer reputation

Corporate image

Developing a more cohesive and resilient 

image of the enterprise among consumers, 

partners, investors, and society

Reputational resilience

Mitigating the risk of reputational losses 

through internal and external communication 

alignment, while enhancing stakeholder trust

Digital presence

Expanding audience reach, intensifying 

engagement across social networks, and 

improving the effectiveness of media 

communication

Social responsibility and 

ESG image

Strengthening the perception of the 

enterprise as a socially responsible and 

strategically mature economic entity

Enterprise

Instagram, 

thousand 

followers

Facebook, 

thousand 

likes

LinkedIn, 

thousand 

followers

YouTube, 

thousand 

subscribers

Presence of 

HR/ESG/Med

ia sections on 

the website

Kernel 13,0 27,75 24,08 2,58 Yes

МХП 20,0 n/a 37,74 8,59 Yes

LNZ 

Group
2,9 29,15 1,28 6,93 Yes

NIBULON 0,48 15,84 7,37 19,4 Yes

Astarta-

Kyiv
3,24 9,42 4,12 n/a Yes

Quantitative indicators of utilizing digital media and 

communication tools in advancing organizational culture 

and corporate image
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